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Mylists My Coursepacks ~ Reporting Hi, Jiecong

Discover new ideas and content for your courses. Browse our
Course Explorer

library of course materials, assignments, and pedagogical
guidance—curated by our editors, partners, and faculty from
leading business schools.

Featured Curations QIO

COLLECTION FEATURED COLLECTION FEATURED COLLECTION FEATURED
up Kit: Organizational Best-Selling Cases Across HBR Reading List: Strategy
Disciplines in Spanish HBR's definitive articles on competitive
Cases introduce students to a wide array strategy will help in »
Case Startup Kits are designed to help of business issues, from introductory the development of f.frateg\c planningin
aspiring case teachers start using cases in basics to cutting-edge problems and oday Srapidly Changing landscape:
their —Exch brief, recent case opportunities. In this collection, you'll find
D B %hmg note. The a representative sample of today’s best-
additional materials provide support for selling Spanish language cases in each WHATSINSIOE =
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ABCC at Nanyang Tech University
Babson College

Berrett-Koehler Publishers

Business Enterprise Trust

Business Experts Press

Business Horizons

California Management Review

CEIBS (China Europe
International Business School)

CLADEA-BALAS
Columbia Business School
Darden School of Business
Design Mgmt. Institute
European School of Mgmt.

Global Health Delivery / Harvard
Medical School

Greif Center for Entrep. Studies —
uUsC

* AR o I 3 X SR IR BB AR

HEC Montréal

Hong Kong University of Science
and Technology

Hubro Education

IE Business School

IESE Business School, University
IESE-Insight Magazine

[IM Ahmedabad

LiveCase

London Business School
Marketplace Simulations
McGraw-Hill

MEGA Learning

MIT Sloan Mgmt. Review
MobLab

NACRA Case Research Journal
Perseus Books

Princeton University Press

Program on Negotiation at Harvard Law
Public Education Leadership Project
Rotman Mgmt. Magazine

Rotterdam School of Mgmt.

SimCase

Singapore Management University
Social Enterprise Knowledge Network
Stanford Graduate School of Business
The Crimson Group

Thunderbird School of Global Mgmt.
Tsinghua SEM

UC Berkeley — Haas School of Business
University of Hong Kong

USC Marshall School of Business

WDI Publishing at the U. of Michigan
Wharton School, U. of Pennsylvania

© 2024 Harvard Business School Publishing. All rights reserved.
Harvard Business Publishing is an affiliate of Harvard Business School.
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Inside the Case: RGMEE RN

You may be worried about
remembering the numbers and
who is who, but as you go
through it step by step it will
COME Lo you

INSIDE

THE
CASE

There are details in the case
about shareholder equity and
treasury stock that take time to
explain but are prevalent in
today’s world

THE%

@ Harvard Business Publishing
Education

The target segment of the
product often intersects with
the student demographic

Ask, "How many of you have a
Chase Sapphire Reserve card
or know someone who does?”

Ask, “Why do you think this is
a good product, if it is?"

Students’ testimonials and
personal experiences start the
discussion off with high energy
and engagement

© 2024 Harvard Business School Publishing. All rights reserved.

Harvard Business Publishing is an affiliate of Harvard Business School.
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ROBFEREFE

The Perfect 7 Favorite Business Mastering Case Teaching
Opening Question Case Studies to in Online Classes
Teach—and Why

. . .
%‘2’5 Harvard BuSIness PUbIIShIng © 2024 Harvard Business School Publishing. All rights reserved.
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TEACHING FOIBFRENEFTR

CASES & L R=BIHF e
ONLINE

THE BASICS

REPDF

Qﬂ; Harvard Business Publishing
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REREFR:
* Entrepreneurship
* Finance
* Financial Accounting
* Marketing

« Operations Management
» Organizational Behavior (HZEkR)
« Strategy

© 2024 Harvard Business School Publishing. All rights reserved.
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Explore Different Types of Video

Cases with Video Supplements Concept Explainers Expert Voices
Case studies with short Brief animated overviews of new Insights into key concepts explained
accompanying video clips, often and classic business concepts. by practitioners and thought leaders
featuring the case protagonist. using real world examples.
Management Tips Multimedia Cases Video Tutorials
Tactics and strategies students can Digital case studies that integrate In-depth “how to” videos for
use to manage themselves, their videos with text and interactive business skills.
work, and their careers. exhibits.
[
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Leadership and Team Simulation: Everest v3-Chinese
Version

WMESHNSERMELL: BREHESLE - FA3ZER

Global Supply Chain Management Simulation v2 —
Chinese Version

SERENEEEIRIRIL V2 - RIR

New Venture Simulation: The Food Truck Challenge
Chinese Version

Freldki ViRl R EHEEE — R3hR

Change Management Simulation: Power and Influence V3
(Chinese)

TR EIERIE - FIhE

R Harvard Business Publishing
& Education

21 Simulations in English

Change Management Simulation: Power and Influence V3
Crafting Your Life Simulation

Data Analytics Simulation: Strategic Decision Making
Family Business Simulation: Honey Heritage

Financial Analysis Simulation: Data Detective

Global Collaboration Simulation: Tip of the Iceberg

Global Supply Chain Management Simulation V2 (English)
Innovation Marketing Simulation: Crossing the Chasm
Innovation Simulation: Breaking News

IT Management Simulation: Cyber Attack!

Leadership and Team Sim: Everest V3 (English)
Macroeconomics Simulation: Econland

Marketing Simulation: Managing Segments and Customers V3
Negotiation 360

New Venture Simulation: The Food Truck Challenge
Organizational Behavior Simulation: Judgment In A Crisis
Organizational Behavior Simulation: Leveraging Networks
Organizational Design Simulation: Evolving Structures
Strategic Innovation Simulation: Back Bay Battery
Strategy Simulation: The Negotiator's Dilemma

Strategy Simulation: Value Champion

Value Proposition Simulation: Surgical Robotics

Discipline
Organizational Behavior
Organizational Behavior
Marketing

General Management
Accounting
Organizational Behavior
Operations Management
Marketing
Entrepreneurship
Information Technology
Organizational Behavior
Economics

Marketing

Negotiation

Strategy

Organizational Behavior
Organizational Behavior
Organizational Behavior
Strategy

Strategy

Strategy

Marketing

[fRE%

© 2024 Harvard Business School Publishing. All rights reserved.
Harvard Business Publishing is an affiliate of Harvard Business School.
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- JFHRIZZE ( Teaching Notes )
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- HRFIPIE (Faculty Advisor Program)
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Case Companion (a student’s
introduction to case study analysis)

Agile Methodologies

Effective Communication for
Leadership

Fundamentals of Accounting
Fundamentals of Online Marketing
Fundamentals of Pricing

Fundamentals of Product Design

R Harvard Business Publishing
& Education

Fundamentals of Production
Scheduling

Fundamentals of Strategic Planning
Online Paid Advertising

Price Elasticity in Practice
Profitability

World Oil Prices: An Economic
Approach Tutorial

Tutorial Bundles:

Accounting

Fundamentals of Entrepreneurship
Introduction to Business

Marketing

Online Marketing

Strategic Management

© 2024 Harvard Business School Publishing. All rights reserved

Harvard Business Publishing is an affiliate of Harvard Business School.
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* Finance

* Financial Accounting

« Management Communication
« Mathematics for Management
* Quantitative Methods

« Spreadsheet Modeling

=¥ Harvard Business Publishing
& Education

Harvard
@ Business
Publishing

Education

Steven Johnson

Quantitative Methods Online Course
Regression Section
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-~ Leadership
: %EQ ' Students learn to hone their leadership skillset to

".%.l'i % }ﬁ—/l\ H M M ﬁ*;é% Eg "_%_l' mm- succeed in a management role.

S RAREHEB Cred y B FHE B

Early Career Readiness

Relieve students' first job jitters with an
yE=Emy introduction to essential soft skills to ease their
YHBP

transition into the workforce.

Managing Yourself
- Students discover their talents, explore career
RSN options, and manage themselves as they prepare
S to navigate life after graduation.

Business Fundamentals
4 Students gain an understanding of core business
g==my  skills needed to thrive in the workplace.

G 00 s

. . .
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For Educators
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Educator Resources [

View supporting materials

Teaching Note

Comprehensive documentation of how to
use the Simulation.
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Education Harvard Business Publishing is an affiliate of Harvard Business School.

3t/



e

HE3E

Watch Previous Webinars

MBEFRTIE#R S B

Case Teaching ‘ Classroom Management

‘ Course Design

‘ Course Materials

‘ Digital Learning ‘

‘ Experiential Learning ‘ ‘ How | Teach ‘ ‘ Interactive Learning ‘

‘ Diversity Equity and Inclusion ‘ Education Strategy
‘ Perspectives ‘ Simulations ‘ Student Engagement ‘ Student Support ‘ Technology
WEBINAR WEBINAR

Exploring the Challenges and
Opportunities in Online Case
Teaching: Insights from Two
Case Teaching Experts

V.G. Narayanan, Thomas D. Casserly, Ir., Blll

Schiano
June 3, 2020

Deep Dive Into Case Teaching
Online

Bill Schlano
April 21, 2020

Harvard Business Publishing

Education

WEEBINAR
Moving a Case Class Online

Bill Schlano
March 23, 2020

m ‘ Student Engagement

‘ Student Support

‘ Technology

PRODUCT WEEBINAR
International Business
Simulation: Market Entry

Featuring Simulation Author Tim Rogmans
November 1, 2023

PRODUCT WEBINAR
Strategy Simulation: The Five
Forces

Featuring Simulation Author Rachel Wilson
July 12, 2023

WEBINAR

An In-Depth Look at How to Use
Simulations in Your Online
Classroom

Michael Bean
April 7, 2020

PRODUCT WEBINAR

Leadership Simulation: Patient
Zero

Featuring simulation author Christopher

Robichaud
October 3, 2023

WEBINAR

Giving Students Real-World
Experience Through
Simulations: Road-Tested
Lessons and Advice

Dr. Lillan Ajayl-Ore, Lucy Swedberg
January 20, 2022

WEBINAR
Bringing Simulations into Your
Virtual Classroom

Spela Trefalt, Lucy Swedberg
March 26, 2020

PRODUCT WEEINAR
IT Management Simulation:
Cyber Attack!

Featuring Simulation Author Robert D. Austin
August 15, 2023

WEBINAR

What | Always Wanted to Know
About Simulations but Was
Afraid to Ask: Your Questions
Answered

Lucy Swedberg, Ashley Parker, Abby Vargas
December 16, 2021

© 2024 Harvard Business School Publishing. All rights reserved
Harvard Business Publishing is an affiliate of Harvard Business School.
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Demos & Advice on Digital Teaching
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@ Harvard Business Publishing
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Introduction; Utility of Macroeconamics for Business; Some basic concepts ke GDP, inflation, rate of

interest, Business Cycle, Okun's Law, Philligs Curve, Fiscal & Monetary Policy, 82, e,
Dubsi: Global EConomy...cuee.. S S s s R
How Reducing Gender Inequality Could Boost LS. GOP By $2.1 TANDN e

National Income dccounting: Three Approaches of hagsuring GOR; Numerical EXamplas. ..
Tha Ecanarmics of Gold: India's Challange in 2003w s s
The Econarmics of Wel-BRING ... 4 A S R AR
GO 15 & Wildly Flawed Meazsure far the Digital BEE e i s

Three Identities: 5=1,5= 14 G+ TA=TA+ N300 5 =1 # Tl sssemmesnmsmsnsen ressseanssmeim:
The Indian Econarmy: & Macroeconomic TUMEMIUNG . s s
National Income ASCOUMTT e e s s s s s s

Income and Spending: Aggregate Demand |AD) in A0 - plane; Multiplier; Incorparata Govarnment;
The ImElCAtON e csissssimsscesmssness SN

Inddian RUP2E CrSIS 0F 2013 s i s s st s s s
Japan's Econarmy: Abanomics from the Frant and Reariew WIS, e

Incame and Spending: Efects of Changas in Taxes; Autonamaus Spending on Eguiliarium Income;
Budget Surplus; Balanced Budgat Muttipliar, NUmerical EXBMPIES ..o s ssscansesias
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9 Harvard Business Publishing

‘EI! Education

%1% Z B FEwinonahuang@163. com

Teaching Center

Disciplines

Accounting

Business Analytics

Business & Government Relations
Business Ethics

Economics

Entreprensurship

Finance

General Management

Human Resource Management

Information Technology

nternational Business
Marketing

Megotiation

Operations Management
Organizational Behavior
Sales

Service Management

Content Types
Articles
Books & Chapters
Cases

Core Curriculum
Harvard ManageMentor
Online Courses

Online Tutorials

Social Enterprise Podcases
Strategy Simulations
Videos
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Thank you!

PRESENTED BY

Amy Zhang
Amy.zhang@hbsp.harvard.edu

T Harvard Business Publishing

© 2024 Harvard Business School Publishing. All rights reserved. 34
* .
Y Educa“on Harvard Business Publishing is an affiliate of Harvard Business School.



	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34

